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INTRODUCTION TO A SOCIOLOGY OF FRAUD

ABSTRACT

Communication always has a “secret” part, because no one can understand per-

fectly what the other thinks. This characteristic of communication provides the occa-

sion for fraud. As Simmel said, we can tell the truth as well as we can deceive the

other. This paper tries to make the term, “fraud”, a key concept of sociology. In fact,

this term allows us to survey the history of sociology and to understand what is “So-

ciety”, the main issue of sociology.
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