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Sferoflex Eyewear Shows Its Muscle!

Bend It.. . Stretch It.. Flex it. . .Bestof all,
Wear It! Sferoflex. The Original spring-hinge
eyewear by BerDel. The first problem-free
eyeglasses with an invisible spnng-hinge,
mechanism buill in to every frarme. Why,
Problem-Free? For starters, Sterofiex
spring-hinge action means perfect bal-
ance. ..perfect fit. . even weight distribu-
tion. Your eyeglasses stay comfortably in
place, never slipping dr sliding down to the
edge of your nose. Gone forever is that tight,
uncomfortable pressure at the temples
Steroflex spring-hinge action means years
and years of ‘incredible’ strength, comfort
and beauty.

Visityour professional optical dis-
penser and ask about Sterofiex. The
‘Original’ spring-hinge eyewear by BerDel
International Optics. Don't settle for any-
thing less than the best for your eyes

Available wherever fine eyewear is sold.

Sterofiex matches
muscle with
actor and
body builder
Lou Ferrigno.

=BerDel

INTERMATIONALC SIS




November 1999 — 97 —

Semiological Analysis of Mass Media and Advertisements

ABSTRACT

Semiology (or Semiotics)—the science of signs—is concerned, primarily, with how meaning is gen-
erated in textual material : namely language, words, pictures, music, food, clothes, mass media, ad-
vertisements and so on. It can be used to study many kinds of social phenomena in a different per-
spective from traditional social science research. We apply semiological analysis to mass media—”
Murder on the Orient Express”—and advertisements —”Chanel No. 5” and "Sferoflex”—to examine
the most essential semiological concepts as code, signifier, signified, abduction, denotation, connota-
tion, and discuss some up-to-date related concerns. We try to analyse what the signs of today’s mass

media and advertisements are, and how they function.

Key words : Semiology (or Semiotics), Mass Media, Advertisement



