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Q16.14 See Japanese ads about ? Q7.6 Bought after seeing ads about?
Valid Cum Valid Cum
Value Label Value Frequency Percent Percent Percent Value Label Value Frequency Percent Percent Percent
.00 84 77.1 77.1 77.1 .00 106 97.2 97.2 97.2
Banks,insurance compaines  1.00 25 22.9 22.9 100.0 Cosmetics,soap,ete, 1.00 3 2.8 2.8 100.0
Total 109 100.0 100.0 Total 109 100.0 100.0
Mean .028 Valid cases 109 Missing cases 0
Mean 229 Valid cases 109 Missing cases 0
Q17.7 Bought after seeing ads about?
Q16.15 See Japanese ads about ? Valid Cum
Valid Cum Value Label Value Frequency Percent Percent Percent
Value Label Value Frequency Percent Percent Percent .00 109 100.0 100.0 100.0
.00 91 83.5 83.5 83.5 Total 109 100.0 100.0
Movies,plays,concerts 1.00 18 16.5 16.5 100.0 Mean .000 Valid cases 109 Missing cases a
Total 109 100.0 100.0
Q17.8 Bought after seeing ads about?
Mean 185  Valid cases 109 Missing cases 0 Valid Cum
Value Label Value Frequency Percent Percent Percent
Q16.16 See Japanese ads about ?
Valid Cum L .00 100 91.7 91.7 91.7
Value Label Value Frequency Percent Percent Percent Musical instruments, 160 9 8.3 83  100.0
.00 106 97.2 97.2 97.2 Total 109 100.0 100.0
Other 1.00 3 2.8 28 100.0
..................... Mean .083  Valid cases 109 Missing cases 0
Total 109 100.0 100.0 X
Mean 028 Valid cases 109 Missing cases i Q179 Bought after seeing ads about?
Valid Cum
Value Label Value Frequency Percent Percent Percent
Q17.1 Bought after seeing ads about?
Valid Cum ] .00 108 99.1 99.1 99.1
Value Label Value Frequency Percent Percent Percent Furniture, carpets, etc. 1.00 1 9 9 1000
.00 91 83.5 83.5 85 e e oo
Food, liquor, etc. 1.00 18 16.5 1656  100.0 Total 109 1000 100.0
Total - 'I'E)Q iO0.0 - 100.0 Mean .009  Valid cases 109 Missing cases 0
Mean 165 Valid cases 109 Missing cases [
Q17.10 Bought after seeing ads about?
. Valid Cum
QL7.2 Bought after seeing ads about? Valid Cum Value Label Value Frequency Percent Percent Percent
10
Value Label Value Frequency Percent Percent Percent 00 105 96.3 96.3 9.3
00 69 63.3 63.3 633 Office supplies,etc. Lo L 37 3.7 100.0
Cars, motorcycles,etc 1.00 40 36.7 36.7 100.0 Total 109 100.0 100.0
Total 109 100.0 100.0 Mean .037  Valid cases 109 Missing cases 0
Mean .367  Valid cases 109 Missing cases 0
17.11 Bought i ?
Q17.3 Bought after seeing ads about? Q ought after seeing ads about Valid Cum
Valid Cum V.
Vatue Label Value Frequency Percent Percomt Porcont alue Label Value Frequency Percent Percent Percent
.00 108 99.1 99.1 99.1
.00 21 19.3 19.3 19.3 M i
Radios TV ete. 1.00 88 807 807 1000 agazines.newspaper, Lo v S S 1000
Ly T T Total 109 100.0 100.0
Total 109 100.0 100.0 Mean 009 Valid cases 109 Missing cases 0
Mean .807  Valid cases 109 Missing cases 0 Q17.12 Bought after seeing ads about?
Valid Cum
Value Label
Q174 Bought after seeing ads about? alue © Vagx; Freq‘i%récy ligx(')cznt Iiggcgnt ll’g(r)ognt
Valid Cum Tl .. . :
Value Label Value Frequency Percent Percent Percent Total 109 100.0 100.0
Mean .000 Valid cases 109 Missing cases 0
.00 57 52.3 52.8 52.3 :
17.13 Bought ?
Watches,glasses, film 1.00 52 477 47.7 100.0 Q ought after seeing ads about Valid Cum
""""""""""" Value Label Pre Py 3 o
Total 109 100.0 100.0 alue Labe: Va‘gloe I rpqL;%récy gr;el)m P;é'?fnt Pgeg'tlent
2 3 ses, 1. ¢ A X
Mean 477 Valid cases 109 Missing cases 0 Real estate, houses 0o o 1_ _______ 9 - 9 1000
Q7.5 Bought after seeing ads about? Total 109 100.0 100.0
Valid Cum ; -
M .
Value Label Value Frequency Percent Percent Percent ean 005 Valid cases 109 Missing cases 0
.00 104 95.4 95.4 95.4 Q17.14 Bought after seeing ads about?
Clothing,etc. 1.00 5 46 46 100.0 Valid Cum
..................... Value Label Value Frequency Percent Percent Percent
Total 108 100.0 100.0
.00 106 96.3 96.3 96.3
Mean .046  Valid cases 109 Missing cases 0 Banks, insurance compaines 1.00 4 3.7 3.7 100.0
Total 109 100.0 100.0

Mean 037  Valid cases 109 Missing cases 0



