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Part 1
Theory and Practice

1 Significance of Value Research in Management Studies: Theory, Practice and Japanese
Perspectives
Toshihiko Ishihara, Kwansei Gakuin University, Japan

Kenichiro Harada, Tohoku University, Japan

2 How Do Family Firms Create Value for Shareholders?
Koji Kojima, Kwansei Gakuin University, Japan
Bishnu Kumar Adhikary, University of Hyogo, Japan

3 Values of Design Thinking in Business Education: A Systematic Review
Satoshi Sugahara, Kwansei Gakuin University, Japan
Claudio Dell’Era, Politecnico di Milano, Italy

Ochilov Bobur Bakhtiyor, Tashkent State University of Economics, Uzbekistan

4 Sustainability Reporting, Assurance, and Firm Value

Mohammad Badrul Haider, Kwansei Gakuin University, Japan

Part 2
Japanese Perspectives

5 Integrated Reporting in Japanese Universities: How are Pioneers Telling their Value
Creation Stories?

Taslima Akhter, Kwansei Gakuin University, Japan

6 Unravelling Mechanisms of Value Co-creation in Kinosaki Hot Spa: Based on Public
Service Ecosystem
Naoki Inoue, The University of Fukuchiyama, Japan
Shinichi Tanioka, Kwansei Gakuin University, Japan



10

Value Creation and Performance Evaluation in Japanese Local Governments: Focusing on
the Case of Usuki City
Fumiaki Himawari, Kwansei Gakuin University, Japan

Daisaku Sakai, Osaka University of Economics, Japan

Perception of Value and its Center of Gravity in the Management Reform of SMEs: A Case
of Japanese Ship Repair Industry

Hiroki Sekishita, Wakayama University, Japan

Deriving a Multilayered Logic Model in Public Management: A Comprehensive
Community Care System in Japan

Ryoji Matsuo, Kwansei Gakuin University, Japan

Value Co-creation by Regional University and Regional Venture Company: Perspective of
Solving Social Issues
Toshio Araki, Fukuyama University, Japan



