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Professor Koji Namba

Areas of Expertise / Keywords
History of Advertising, Theory of Advertising
Media History

Popular Culture

When I was a university student, I majored in early modern Japanese history. Since the
1980s, the trend has shifted from Marxist history that focuses on economic history, to social
history and history of popular thought. I conducted an orthodox research on the history of
class struggle by steadily reading rural documents in the Minami-Kawachi area, following the
riots in villages from the end of the Edo period to the Meiji Restoration period. What I focused
on, however, was the change in the way struggling parties have called themselves (e.g., how
they defined themselves and how they wrote down their self-identification in documents). As
a university student, [ am interested in these things.

When I graduated from university, [ thought it would be very difficult, especially financially,
to become a researcher, so I joined an advertising agency. However, this did not suit me well,
and between the ages of 29 and 31, I entered graduate school focusing on mass
communication research and spent my time in the master’s program. At that time, I began to
conduct research on the history of advertising, and once my savings ran out, I went back to
work. However, at the age of 34, I was able to get a full-time job and become a university
teacher. [ was aware of the problem of historical research on advertising up to that point, and
had assumed that what constituted an “advertisement” was obvious. However, I felt that the
historical description of advertising should include what people referred to as “advertisements”
at that time. In a broad sense, [ may have been influenced by phenomenological sociology and
constructivism. In addition, since I was baptized in Marxism when I was in college, I think it
was relatively easy for me to accept the trend of cultural studies.

From there, I expanded my interest to include media history in general, as well as the
relationship between media and culture, and even pursued the history of youth culture in
postwar Japan. My current interests this 2022 include: (1) advertising history and media
history in general; as well as (2) changes in the social image of the advertising industry; (3)
postwar youth culture and Americanization (or globalization); (4) media and culture in
Kansai; and (5) the methodology of “popular imagination” research.

As for graduate school seminars, I have operated them as a place to support the process of

writing a master’s thesis for those who are in the master’s course, and support the preparation



of a doctoral thesis for those who have submitted their master’s thesis and are thinking of
going further. Although I have sometimes read literature related to graduate students’
research fields and subjects, I have focused on the interim reports of the research and
presentations of their dissertation plans. For your information, the research themes and
subjects of the master’s theses that I have supervised in the past ten years include “Zf "
novels, “41H” magazine, “4941” boom, views on marriage in the “90s J5,” postwar urban
planning in Nagoya, “J#~¥ > 7°,” idol audizion programs and “2.5 XJt” fandom, while

dissertations include “Media History of Comics” and “Sociology of Live Entertainment.”
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