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1. Have more exchanges with ovreseas MBA schools for Corporate Strategic Management Course. &R BEHE = — &
28 BRI OMBAKL & DA TR D 5RAL,

2.To increase awareness and global exposure of IMC program. (IMCO{HFZRFREE D ., )

3.To strengthen networking between IMC faculty and foreign scholars. (IMCZEE WSO E & DXy U — 7 ik
e )

4.Establish hybrid courses in which the working students can complete MBA program both in English and
Japanese. fHx AW SGE & HAGE CMBARRRZE T CTE O NA T U v Ra—ZADRE

1. Co—develop the curriculum with affiliated schools and exchange one or two instructors who are in charge of

this. IR EDOD Y X 27 AOKFERRELPETNEZHY T 5 HEBOMAEIRE (1—247RE)

2. Advertisement of IMC program in suitable media and/or participation in international higher education fair
GEYI72 2T 4 7 COMCOPR, LEEBRSEHE Y = 7 ~OBNi L, )

3.MOU with universities abroad, inbound of foreign scholars, exchange students and dissemination of faculty
research in international journals and conferences. (MEAFD KL DOIRYE, WEAMIFFEH ORE, LI FAEDOEONA
Ix, EEERRHEECFE TOHRIZ L HH7EHE, )

4. Establishing the hybrid courses. "4 7'V v K =— 2O E RN
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