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Professor Kazunori Inamasu

Areas of Expertise/Keywords
Social Psychology

Media Communication Research
Political Psychology

Public Opinion Research

In political debate programs and discussion magazines, it is common to use frameworks
such as right/left, conservative/liberal, etc., as an axis to divide political parties and
politicians. However, only a minority of people understand politics based on these
frameworks. In addition, few people follow political news on a regular basis and
understand terms such as collective self-defense and monetary easing. Thus, there is a
gap between political experts and ordinary voters, and even though the latter are in the
majority, at least from my point of view, the study of voting behavior in political science
seems to place too much weight on the experts' perspective. Therefore, since becoming a
graduate student, I have conducted continuous research on how ordinary voters, who do
not have expert political knowledge or motivation to acquire it, obtain political
information and how they perceive politics. My field of study is social psychology, and I
believe that social psychology, which aims to clarify the tendencies of human beings in
general rather than focusing on specific individuals such as politicians, is a good match

for the above research questions.

Since my arrival at Kwansei Gakuin University, media communication research has
been a major focus of my research. The field of media communication research that
examines the effects of media contact on people, mainly using quantitative methods, is
called media effects theory. At present, this field seems to face two major issues. First,
research, especially after the expansive spread of the Internet, is not well organized,
making it difficult for non-specialists to interpret the findings. Second, methods of
measuring media contact vary from study to study, and the effects are verified without
acknowledging the effects of differences in measurement methods. It is impossible to
accurately determine the presence or absence of an effect if the measurement instrument
1s severely flawed. I am examining this issue because I believe that improvement of

measurement methods is essential for the development of the field.

When supervising graduate students, I respect their own research themes, as is the case



in most laboratories in social psychology, because their independence as researchers
might be hindered if they are too confined to an instructor’s research topics. However,
conducting joint research also has advantages for graduate students, such as providing
opportunities to conduct cutting-edge research, offering financial support for data
acquisition and presentation, and making it easier to achieve research results. If a
student intends to pursue the doctoral course, it is ideal to have two themes: one that is
the student’s and the other for joint research with faculty members. Regarding research
methods, I often use quantitative social surveys and survey experiments, but I also use
laboratory experiments, content analysis, qualitative interviews, etc., depending on the
research subject at hand. I would like to provide graduate students with opportunities
to learn and practice multiple methods while they are still in school so that they can use
multiple methods in accordance with their research themes. Graduate school seminars
are conducted in a research meeting format, during which graduate students share their
survey and experimental plans and data analysis results, and faculty and other graduate
students provide commentary. One of the two graduate school seminars is held jointly
with Prof. Hiroshi Shimizu's laboratory, during which two faculty members and graduate

students from other departments advise graduate students' presentations.
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Additional information, including the website introducing the research



Please refer to our websites (http:/k-inamasu.net/) and Twitter (@k-inamasu) for
information related to our laboratory. In addition, the graduate students in my
laboratory and I have been providing information on other fields and universities
through venues at the Center for Social Psychology at Kwansei Gakuin University
(http://www.kgrcsp.com/) and the Political Communication Research Group

(http://sites.google.com/site/tomoyayokoyamalab/polcom).
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